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UNITED ARAB EMIRATES - TRADE OPPORTUNITIES 
Statement 

HON SHEILA MILLS (South Metropolitan) [10.03 pm]:  On return from the European Seafood Expo, I was 
fortunate to be able to spend a couple of days in Dubai.  As members will be aware, the government has set up 
the Western Australian Trade Office in Dubai.  It was an initiative of the former Premier Geoff Gallop, which 
was opened in October 2002. 

The United Arab Emirates is experiencing phenomenal growth and depends heavily on food imports to fill the 
gap between limited domestic food production and demand from a growing population base.  Markets such as 
Dubai are putting increasing emphasis on building up the tourist inflow, which will result in an increased spend 
on food retail and food service.  It is estimated that between 85 and 90 per cent of the UAE’s total food 
requirements are imported.  The UAE’s annual food import bill is approximately $US7.2 billion, and annual 
food sales are growing by between five and 10 per cent.   

Recent reports indicate that Dubai’s retail space will double by 2009, with new retail space of 631 000 square 
metres.  The largest product groups purchased by food service operators are meat, poultry and fish, and comprise 
30 per cent of the total market.  This is potentially a highly lucrative market for foreign food producers.  Indeed, 
Hon Kim Chance is well aware of this market, as he has been taking a very strong interest in this region over the 
past five years and promotes Western Australian produce at every opportunity.  

The projected tourism figures in hotel developments are especially pronounced in Dubai.  There are huge 
developments and construction projects going on; for example, one development comprises 35 hotels.  In 
consequence, the food service sector is growing the fastest.  Growing population, increasing tourism and 
continued growth in the number of hotels and food outlets make Dubai a highly attractive market.  The resulting 
expansion of the hotel and hospitality sector is opening a range of new market opportunities, especially for the 
producers of speciality and fine foods.  Restaurant spending continues to be a popular means of food 
consumption, with markets confirming rising use over and above population and revenue increases.  I know that 
traditionally our biggest market for Western Australian rock lobster is China, but given the phenomenal growth 
in Dubai, I believe this market, particularly at the top end, presents a wonderful opportunity for our top quality 
seafood, not only rock lobster, but also scallops, barramundi and marron.   

I encourage any member who is travelling to Europe on parliamentary business to take the time to have a close 
look at the phenomenon that is Dubai.  I understand from WA Trade Office staff that very few of our 
parliamentary colleagues stop and look.  I know that Hon Bruce Donaldson has.  They should take the 
opportunity to look at this enormous phenomenon that is growing in the Middle East.  Finally, I give my sincere 
thanks to Mr Pankaj Savara from the WA Trade Office for putting together an excellent program for my visit and 
for the very kind hospitality provided by him and Mrs Savara.  Mr Savara does a terrific job looking after 
Western Australian interests in Dubai. 
 


